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Naykoopa épevva tng Mondeléz International avadsikviel
NV alénon KatavaAwong oVaKG Kol TG onpaociog Toug otiLg
(WEC TWV KATOVOAWTWV EV LECW TTAVONMLOG

e To ovak, cUpdwWvA HE T anoteAéopata TG Epevvag, Oewpeital mnyn
TLAPNYOPLAG KOl NPEMULOG KATA TN SLAPKELA TNG ATOUOVWONG TTOU MPOKAAELTOL
ano tnv navénuia COVID-19

® H pelétn emPePatwvel TNV £0Tia0N TWV KATAVAAWTWY OTNV MPOCEKTLKA
KatavaAwon divovrag épdaon otn owpatikn Kot Puxikn svefia

e Ta supnpata tng €kBeong mapexouv MAnPodopLeg yLa TIG AVAYKES TWV
KOTAVOAWTWY Kot SLapopdwvouv TV MPooEyyLon ThG ETALPELAG yLa va
ouve)XioeL va 08nyel To LEAAOV TWV OVAKG

12 NoepPpiov 2020 - H Mondeléz International avakoivwoe tnv mapoucioon tng SeUTEPNG ETAOLAG

‘ExkBeonc State of Snacking™, pLog MaykOOULOG EPEUVAC KATOVAAWTIKWY TACEWY TIOU £EETATEL TO pOAO

TWV ovakg otn {wh TwV KOTAVOAWTWY 6 OAO ToV KOGHO. H detivr €kBeon amokoAUTTEL TACELS KOt
Sebopéva OXETIKA HE TNV oAAay UUTIEPLDOPAC TWV KATOVAAWTWY, CUUIEPAAUPBAVOUEVWV TWV
SLoTpodkwV ouvnOeLWY, TWV TACEWV TWV AyopwWV Kal TnG aufavouevng onpaoiog TG MPOCEKTIKNG

KoTavaAwaong ovak otn Slapkela tng mavdnuiag tou Covid-19.

H €kBeon State of Snacking tng Mondeléz International, mou avantiuxdnke os cuvepyaoia pe TNV
e€eldikeupévn etatpeia otnv €peuva katavalwtwy, The Harris Poll, 51e€nx0n petafd xtAtadwv
KOTAVOAWTWY 0 SWHEKA XWPEC LLE OKOTIO VA KATavonoeL KaAUTepa Tov pdAo Tou Stadpapatilouv Ta
OVOKG OTLG {wEC TwV avBpwnwv. H €kBean CUUMANPWVEL T OTPATNYLKN TNG ETALPElAC VO ESPALWOEL TN
B£on tNg oTNV ayopd Twv ovaKkg cUVOALKoU Uouc 1,2 Tploekatopuupiwy Sohapiwv kabwg ouveyilel va
o6nyel to oVoKG 0To HEANOV TTAPEXOVTOC TO CWOTO GVOK, YLO TN CWAOTH OTLYUI, PTLOYUEVO LE TO CWOTO

tpomo.
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H £kBeon State of Snacking 2020 avadeilkvUeL TNV alENCN TNG KATAVAAWONG GVOK TIOYKOOMLWG KoL
TIWC N CUMTEPLPOPA, To ouvaioBnua kal ol KabnuepLvéG cuvnBeLeg ou TepBAAAOUV Ta TPODLUA

avadlapopdwvovrtat amno to Covid-19.

® JYxedov 9 otoug 10 evrAikeg maykoopiwg (88%) SnAwvouv OTL KATAVAAWVOUV GVOK
TEPLOCOTEPO (46%) 1 TO 1610 (42%) KOTA TN SLAPKELX TNG TTAvONULag amnod O, TLTPLV, LE
toug millennials (6coL yevvBnkav petd to 1980 £wg kat to 2000) Kat EKElVOUG TTOU
gpyadovral amo To OTiTL AUTN TN oTyUA va SNAWvVoULV OTL TPOTLUOUV OVaK KATA Th
SlapKela Twv yeupdatwv (70% kot 67%, avtiotolya).

® [lepLoooTEPOL ATO TOUG ULOOUC epwTNOEVTEG Aéve OTL Ta oVaKG NTav «cavida cwtnplog»
Kata tn Slapketa tng avdnuiag (52%), el6ka oL yoveig mou epyalovtal and To omnitt
(69%).

e To ovak sival éva avtidoto otn povald Kat éva péco cuvdeong, kabwe 3 otoug 4
£VAALKEG AyKOOUiwG £xouv ouvOebel pe dAAoUC HEow daynTou Toug TeAsuTaioug 6
UAvVeG (77%), cupmeplhapBavopévng Tng Snuloupyilog ovak amno kowvou (40%),
npoodpEpovtac Eva ovak ws dwpo (31%) r tng mpayuatonoinong ayopwv Tpodipwy yla

KATTOLOV TIOU 8V UMOPOUCE VA TIAEL LOVOC TOU (29%).

Ot katavaAwTeg cuveyilouv emiong va Tovilouv Tn CNUOOLA TWV GVOKG TIOU TOUC ETILTPEOUV Va

amoAapBAavouv £vav UYLECTEPO TPOTIO LWNG KAl va evioxUouv Tn YPuxLkA Toug suefla:

® TO OVOK OTO OTITL TOPEXEL OTOUG KATOVAAWTEG TIEPLOCOTEPEG EVKALPLEC YLAL CUVETN
KOTAVAAWON OVOK, e Ta SU0 Tpita (66%) TwV EpWTNOEVIWY VO CNUELWVOUV OTL £XOUV
TIAEOV EYAAUTEPO EAEYXO OTA LEYEDN TWV HePldwVY TOUG KaL OTL Twpa yvwpilouv
TIEPLOCOTEPO TA OVOK TIOU XPELAZETAL TO CWHA TOUG (64%).

® Ta ovakg Tpédouv eniong To «CWUA, TO LUAAS Kal TnV Puxr Toug KaTd tn SLdpKeLla
QUTWV TWV TIEPiEpYWV KaLpwv» (64%), UE MPOTEPALOTNTA OE GVAKG TTOU EVICXUOUV TNV
Tovwon (56%), katl oxedov ta Suo Tpita Twv epWTNBEVTWY onUElWoaY OTL TA GVAKG

£6woav otov eaUTO ToUC «TIOAAEG WPALeC OTLYUEG TTou Xpetdlovtavy (65%).

«Ta eupnuoata ano tnv ékBeon State of Snacking evioxtouv tov Baciko polo mou mailel To ovak otn
{WN TWV KATOVOAWTWV aykKooulwg, TNy aufavopevn onuoacia Tou ovak Kata tn didpketa tou 2020 Kat
TLG OTLYHEG Npepiag mou mpoodEpel KaBwWC TA ATOUA KOl OL OLKOYEVELEG LLEVOUV OTO OTIITL KaL ouveyilouv

VO QVTLLETWTTLI{OUV TIPOKANOELG WG ATOTEAECHA TNG mavénuiag tou Covid-19», 6nAwoe o Dirk Van de



Put, Mpoedpog kat AleuBuvwyv ZUUBoulog tng Mondeléz International. «KaBwg divoupe tn Suvatotnta

OTOUC avBpwWMoUG va aroAapBAvVouY To OVaK TOUC OWoTd, ipaocte meprjdavol ylo To poAo Tou

Stadpapatifovpe otn {wr TWV KOTAVOAWTWY TAVTOU TTAPEXOVTOG ULKPEC OTLYUEG amOAauong,

apnyopLag, kot cuvdeong mou eivat SUokoAo va BpeBouv o AUTA TN XPOVLA ATTOUOVWONG TIOU

Biwvoupe».

Ta Baotkd supripata and tny ékBeon State of Snacking 2020 nep\apBavouv:

H maykoopHLa KATUVAAWON OVaK QUEAVETAL KABWE AIMOKTA HEYAAUTEPO HEPOG OTNV KVEQ

KOLVOVIKOTNTAL» TWV KATAVAAWTWY

® H katavAaAwon ovak og 6o TOV KOO0, TIoU ATav N8N pLa TaXEwe aufavopevn ocupnepldopd,

gTLTOXUVONKE AOYW TOU TIEPLOGOTEPOU XPOVOU TIOU TIEPVOUV OTO OTIITL OL KOTAVOAWTEG.

Toautoxpova, N MAELOVOTNTA TWV EpWTNOEVTWY BAEMEL TO OVOK WG AUEAVOUEVO HEPOG TNG

KaOnuepvAc toug {wng oto PEANOV

O

TeAwkad, Ta SUO Tpita MLOTEVOUV OTL N TpEYoUoa mavdnuio Ba €xel pakpompoBeopun
EMSpaan oTOV TPOTIO LIE TOV OTOL0 KATAVOAWVOULLE OVOK WG Kowvwvia (65%).

Ixeb6v Ta 80U0 TpiTa TWV EVNAIKWVY TTayKOOUIwG AEVE OTL GKOTIEUOUV VO CUVEXIoOUV va
TPWVE ULKPA ovaK oTh SLAPKELA TNE NUEPOC, O avtiBeon pe Alyotepa peydla yelpata
(64%).

6 otoug 10 polpdotnKkav OTL TO ovaK Ba elval LEPOG TNG «VEAC KOWVOVIKOTNTAG» TOUG

OKOUN KAl LETA TN ANEN TG avdnpuiog (58%).

To ovak givat KATL TEPLOCOTEPO Ao ¢aynto

o OLKOTaVOAWTECG BAEMOUV TO OVOK WG CNUAVTLKA TtNyr avakoudlong, cuvSeong Kot

KOLVWVLKOTIOLNGNG, £L6IKA KATA TN SLAPKELX TOU TIPONYOULEVOU £TOUC.

O

H mapnyopld givat o kopudaiog mapdyovrag KoTavaAwaong ovak ¢£Toc, Kabwg
TEPLOOOTEPOL OO TOUC LOOUG EVAALKEC TIOYKOOUIWE ayopalouV e HLa VOOTAAYLKNA
TAON UAPKEG OVOK Ao TNV MatSLkr toug nAtkia (53%) Kot ovok mou $pEpvouy miow
KAAEG avapvnoelg (59%) katd tn SLapKeLa TG mavsnpLag.

Ta 800 Tpita Aéve OTL 0 XPOVOC TOU KATOVAAWVOUV ovaK lval pia amod Tig Alyeg OTLyEG
npepiog (64%) kat pwTeLvr) OTLYUN 0TV NUEPA TOUG (63%), CUUTEPIAAUPBAVOUEVWV TWV

TPLWV TETAPTWY TWV YOVEWV TIOU gpydlovtal and To omitt (76% kal 75%, avtiotoya).


http://www.stateofsnacking.com/

® H katavAaAwon ovak MPoodEPEL EMIONG OTIYUEG LKOWVOTIOINONG KAl NPEQLAC, e TNV TTAELOVOTNTA
TWV €pWTNOEVIWV VA CNUELWVOULV OTL BorBnoe va Toug ANMOCTIACEL TNV IPOCOXH Ao ML
S6UoKoAN xpovid.
o To 66% onueiwoe 6Tl «To ovak eivatl pia amo TG Alyeg mnyég emPpaPBeuong Kot
LKOVOTIOiNONG OTN HEPQ LOUY», EVW TO 65% TILOTEVEL OTL TO OVOK TOUG £SWOE TIG

anapaitnTeg oTLYHEG OTOV EQUTO TOUG TOUG TEAEUTALOUG UVEG.
H vyeia kaw n guedia napapévouv kopudaieg MPOTEPALOTNTEG

e KaBwg n katavalwaon ovak aufavetal, mTapaAAnAa EMIKEVIPWVETOL KAL OE UYL TIPOTOVTA KL
OUOTOTIKA

o Neplocdtepol amod Toug PULooUg EVAALKEG TTAYKOOUIWG £XOUV BOCLOTEL O€ OVaK YL
Slatpodr) katd t Stapkela tng mavdnuiag (54%), BeBalwvovrag OTL Ta ovak Bpépouv
TO CWHA, TO HUOAO Kol TNV Pux TOug KOTA T SLAPKELD AUTHG TNC TEpilepyng epLodou
(64%).

o Hm\eloPndia emniong KAVEL TILO GUVETH KATOVAAWON GVAK OTO OTIiTL, AéyovTag OTL
ETUKEVTPWVOVTAL TIEPLOCOTEPO OTA OVOK TIOU TPWVE AUTEG TIG LEPEG (57%) KaL OTL ExouV
TEPLOCOTEPO ENEYXO OTIC LEPLOEC TTOU TPpWVE EMELST KATAVOAWVOUV OTO OTIITL TILO CUXVA

(66%) .
O TPOTOG HE TOV OTT0L0 OL KATAVUAWTEG ayopdlouv ovak aAAAleL yprRyopa

® OLayopég ovak oto Stadiktuo eéptacav og KOUPLKO onpelo, Le axeSOV TOUG ULOOUG EpWTNOEVTEG
va ayopdlouv SLadIKTUOKA

o Ot ool amd Toug evriALKEG TtayKooUiwg Aéve OTL Exouv apxioel va ayopalouv GVOK OTO
Sladiktuo To cuxva amno o, TL oto katdotnua ) offline(47%), ue 7 otoug 10 va
oxeblalouv va cuveyioouv va Pwvilouv ovak oto SLadikTuo OALS TEAELWOEL h
navénuia (69%).

o Hm\ewodnola AéeL OTL N mavdnuia £xeL avadeifel mepLOOOTEPOUG TPOTOUG YLA VO
TIAPOUV GVaK amo 6, TLyvwpllav OtL urtipxav npw (57%), cuuneplAappavouévwy 3
otouc 10 mou £xouv avakaAUPEL VEO GVOKG OTO KOLVWVLKA SikTua yla va SOKLUAoouv

(28%).

«To amoteAéopata TNG €PEUVAC Hag yLa to State of Snacking oL povo unoypaupilouv tnv aio mou

TPOODEPEL TO OVOK OTLG OLKOYEVELEG KOl TAL ATOMA, OAAA pag BonBoUv va KATAVONCOULE AKOWUN



KOAUTEPQ TIG EEEALOCOUEVECG AVAYKEG TWV KATOAVAAWTWY LOC O OAO TOV KOGHO, WOTE VA UMOPOULE VA
ocuveylooupe va MpooappoloUE Kal va Toug TpoodEPOUE T OVaK TTou BEAouv, 0To owaTo onyeio,

OTN OWOTN OTLYMN, ME ToV TPOTo Tou B€Aouv», dnAwoe o Van de Put.
IXETIKA LLE TNV EPELVNTLKN pEBoSoAoyia

Auti n €peuva SLe€nxOn oto dadiktuo amd tnv etalpeia The Harris Poll yia Aoyaplacuo tng Mondeléz
International amo ti¢ 6 €wc tig 20 OktwPpiou 2020, petaty 6.292 svnAikwv MOYKOOUIWG NALkiag 18 eTwv
Kol avw. H £peuva mpaypatonotnbnke oe 12 ayopéc : Hvwpéveg MoAtteleg (n = 506), Kavadag (n = 503),
Me€iko (n = 540), Bpal\ia (n = 530), FaAAia (n = 519), Feppavia (n = 520 ), Hvwpévo Baoilelo (n = 500),
Pwoia (n =504), Kiva (n = 550), Ivéia (n = 555), lvéovnoia (n = 555) kat AuotpaAia (n = 510). ANAeg
Baolkég opadeg mou avaAuBnkav mephapBdavouv: Gen Z / Centennial nAikieg 18-23 (n = 945),
Millennials nAtkiag 24-39 (n = 2222), Gen X nAwiog 40-55 (n = 1646), Boomers nAtkiag 56-74 (n = 1348)
kat n Silent Generation nAtkioag 75+ (n = 130). Ta Sedopéva amno to 2019 avadépovtal oe pia mapopoLa
UEAETN TtOU TtpayHaTomoLOnKe amo Ti¢ 16 £wg T 24 YemtepPplou 2019, petall 6.068 evnAikwyv
TayKooulwg.

Zxetka pe tn Mondeléz International

H Mondeléz International (NASDAQ: MDLZ) &ivel tn duvatotnta 6Toug avBpwroug va armoAapBAvouV Ta OVAKG TOUG
pe umeBUVO TPOTIO Ot TtepLlocOTEPEG amtd 150 Ywpeg maykoopiwe. Me kabapd £écoda mepimou 26 Sto. SoAdpla o
2019, oényei to péNAOV 0T OVAKG HE EUPANUATIKA TTayKOOHLA KOL TOTIKA brands omwg ta pniokota Oreo, belVita
kot LU, Tiq ookoAateg Cadbury Dairy Milk, Milka kai Toblerone, Ti¢ kapau€Aeg Sour Patch Kids kal ti¢ tolkAeg Trident.
H Mondeléz International elvat unepridavo pélog twv detktwy Standard and Poor's 500, NASDAQ 100 kat Dow Jones

Sustainability Index. Mmopeite va emokedpteite TNV  WotooeAidba tng Mondeléz  International
www.mondelezinternational.com 1 va akoAouBrjoete Tnv etatpeia oto Twitter oto www.twitter.com/MDLZ.

IXeTIKA e tTn Mondeléz International otnv EAAGSa

H Mondeléz International €xeL mapoucia apketwv dekaetiwv otnv EAAGda kat brands pe wotopia dvw twv 100
XPOVWYV, eVW TpowBel pe eubBuvn ayamnuéva npoilovia onwc ookoAdteg Lacta, Yyelag MauvAibn, NauvAidn Meplotég,
kouBeptoupa MauAidn, Kiss, ykodpeta 3BIT, Merenda, tupt kpépa Philadelphia, pniokéta OREO kat Epyaotrpt
MauAidn, podpnuata cokoAatag Cadbury, toikAeg Trident, Dentyne kat kapapéleg Halls.
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