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H Mondeléz International untootnpilel MAyKOOMLEG
TPOOTIAOELEG YL TNV AUENCN TWV TOCOCTWV AVAKUKAWONG
TAOLOTLKWV OTTOP PLULUATWV

e H etalpeia Sgopeltnke va evioxUoeL IPWTOBOUALEG KoL TIPOOTIAOELEG yLa TNV
oVaKUKAWGN CUCKEVOOLWY

e JupPoAn otnv avamntuén mpoypapdTwy Aleupupévng EuBuvng tou Mapaywyou

e Yrmootnpilel tnv mPOOKANGN YL EVAPLOVIOUEVN TIPOCEYYLON OTNV aVaKUKAWGN
TIAQLOTLK WV

e Y& KOAO SpOO yla TNV eMiteuén Tou oto)ou TG to 2025 yia 100% cuokevaoieg mou
£xouv oxeblaotel ylo avakUkAwon pe mepimou to 94% va €xeL Ndn emttevyOetl

5 NoguBpiov 2020 — H Mondeléz International avakowwveL TNV UTIOOTAPLEN TNG OE TMOYKOOLEG
T(POOTIABOELEC TIOU ATTOGKOTIOUV 0TNV 0UENCN TWV TTIOCOOTWY AVOKUKAWONG MAAOTIKWVY AMOPPLUUATWY,
CUUTTEPAAUBAVOUEVWY TWV EVKOUMTWY PEUBPAVWV cuokevaoiag, kal INTael peyaAlTepn cuvepyaoia
o OAOKANPO TOV KAGSO0 yLa TNV OVATITUEN Kol EPAPLOYT] ATIOTEAECHOTIKWY TIPOYPAUUATWY ALEUPUUEVNG
EuBuvnc tou Mapaywyou (Extended Producer Responsibility - EPR) yia va cupBalet otnv
T(POYLLOTOTIONON ULAG TILO KUKALKAC olkovopiag. Opolwc, n etalpeia £xel umoypa el TNV EMLXELpNUOTIKA
MpoéokAnon yla pia 2uvenkn Twv Hvwpévwy EBvwy yla Tn puTavon Twv MAACTIKWY, N oToio KAAEL TLG
KUBEPVNOELG VA ULOBETHOOUV HLA TILO EVOPHOVIOIEVN TIPOCEYYLON OTN XAPAEN TIOALTIKAG, VA auEnoouv
TIG eMeVOUOELG 0€ UTIOSOUEG KOLL VOL CUVTOVIOOUV TNV QVATTTUEN UTTIOSO WY YLA TNV AVTLLETWIILON TWV
TAQLOTIKWY OTtOBARTWV.

«XpelalOUaOTE CUVTOVIOMEVN KOL CUVEPYATLKA SpAon yla TV mpowdnon cuotnuatwy
avakKUKAWGONG TTOU KAAUTITOUV EUKOUMTEG LEPBPAVEC, ETOL WOTE MEPLOCOTEPQ OO T eEAADPLA,
TLOAUOTPWHATIKA TTAQCTIKA TTOU XpnoLiomnolouvtal otn Blopnyavio {oxopwdwv mpoiloviwy Kol GVOKG va
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niepBarlov», SnAwoe o Rob Hargrove, EkteAeotikog Avtunpoedpoc Epeuvag, Avamntuéng & Moldtntag
yla tn Mondeléz International. «OL MAaOTIKEG pepBpaveg BonBolv otn Slatrpnon g aoPAlelag Twv
TPOdIHWV Kal oTNn Helwon TNG OMOTAANG TOUG, AAAA TTPETEL VA BEATLWOOUE ONELAVTIKA TOUG puBUOUG
avakUKAWONG Toug. MapAdAAnAa Le TG ONUOVTLKES XPNHOTOSOTIKEG CUVELOPOPEC TTOU Ba KAVOUE HECW
£0EAOVTIKWV KOl UTIOXPEWTLKWY TIPOYPAUUATWY, TPOWBOUHE SNUOGCLEG KO LOLWTLKEG ETALPLKEC
OUVEPYOOLEG KOL TIPOYPARMOTA AVOKUKAWONG YLO TNV KATAOKEUN KOAUTEPWY UTIOSOLWY, £TOL WOTE AUTA
TO UALKA VoL NV elval Lovo amAd oyedtaouéva va avokukAwvovtal, aAAd va avakukAwvovtal
TPAYUATIKA», TPOOOETE.

H Mondeléz International én unootnpilel mtpwtoPoulieg o ayopéc mou mpowbBouv TV
KUKALKF OLKOVOLLLOL KOIL TOL CUCTH AT aVOKUKAWGNG KAELOTOU BpOXOU, 0TV QUTA TO TIPOYPA AT
Aappavouv uroPn evkaumteg tawvieg. Me deopeloslg o mepinou 15 tonobeoiec,
cupnepappavopévwy Tng MNeppaviag, Tng NaAAiag, g ItaAiog, tng lomaviag, tng NoAwviag, Tou
Hvwpévou Baoleiou, tng Bpallhiag, tng KodopPBiag, tng Ivéiag, twv HMA kal tng Auotpaliog, ot
ouvelodopeg Tng Mondeléz International kaAUTtouv ayopeg tou avtinpoownevouv nepinou to 40% tng
TaykoouLaG Baong ec08wv .

EruutAéov, n etatpeia sival evepyod péog tou Tupdwvou MAaoTtikwy Twy H.M.A., Tou Zupdwvou
yla ta MAaotikd tou Hvwpévou BaatAeiou, evw €xel umoypael kat tnv Maykooulo Aécpevon yla thv
Néa Oikovopia MAaotikwv tou 16pupatog Ellen MacArthur. H Mondeléz International €xelL emiong
ocuvelodépel oto PnoLako npoypappa udatoypddnong (watermarking) touv European Brands
Association (AIM), Holy Grail 2.0, kat eivat pia oo TG moAAEG etalpeieg mou cuvepyalovTal pE To
Oopoup KatavolwTikwy Mpoldovtwy yla T MAACTLKA amoppiipata.

«H avtipeTwmnion TG mPOKANoNG TNG AVOKUKAWGLMOTNTAG TwV MAQCTIKWY Ba amaltriosL Aveu
T(PONYOUUEVOU cuvepyaoia HeTafl Blopnxaviwy, KAASwv Kal yewypadlkwy TEPLOXWY, SNUOCLWYV Kl
LOLWTLKWV opyaviopwv», SnAwoe o Russell Dyer, Emikedoing Emikowvwviag tng Mondeléz International.
«Xpeldletal pla cuvtoviopévn Slebvng anavtnon, n omola SnULOUPYEL yLal TIC EMXELPAOELG KOL TLC
KUBEPVNOELC €va KOO TAAIOLO KATovOnong Twv aLTLWY TNG pUMAVONG TTAACTIKWY, AAAG KAl TwV TILo
OMOTEAEOHATIKWY SLASIKACLWY KOl EVOPUOVIOUEVWY TIOALTLKWVY TTOU QOULTOUVTOL YLOL TNV OVTLLETWITLON
™me.

H etatpeia £xeL A6N oNUELWOEL ONUOVTLKA TTPA0S80 0TOUG GTOXOUC OVAaKUKAWGONG CUCKEUAGCLWY,
adatpwvtag 65.000 TOVOUG CUCKELAGLAC OO TO TIPOIOVTLKO TN XOPTOPUAGKLO petalt 2013 kot 2020
KoL Bpiloketal og KOAG SpOHO yLa TNV EMITEVEN TOU O0TOXOU TNG To 2025 yia 100% cuokevaoieg mou €xouv

oXeOLOOTEL yLa AvOKUKAWGON LLE TIEPLTIOU TO 94% OAWV TWV CUCKEVOOLWY va elvat Nén oxedlacuévo yla



avakUKAwon. OL XAPTLVEG CUOKEUAOLEC, KABWE KaL LEPLKA ATIO TOL AKOLLTTTA TIAQLOTIKA KOl EUKOLUTTTEG
TIAQLOTIKEG LEUPPAVEG, TTOU XpnoLomnolouvtal amno tn Mondeléz International elval oxedlacpéva pe
TPOTO TTOU UIopoUV va avakukAwBoUv. EMmA£ov, OAEG OL CUCKEUOOLEG LYWV TIOU XPNOLUOTIOLOUVTAL YLa
NV anoBbrjkeuaon, TNV AmooToAN KoL TV POBOAN TWV TPOIOVIWY TNC 0 OAO TOV KOGHO TIPOEPXOVTAL
oo BLWOLUEG TINYEG, £(TE TPOKELTAL YL AVOKUKAWGN 1} TILOTOTMOLNEVEG yLa TN 1N anoidwon twy
Sacwv.

Y& anobelén tng SE0EVONG TNG YLO TNV KUKALKI olkovopia, n Mondeléz International €ywve
EMLONG N TIPWTN ETALPELO OTN CUYKEKPLUEVN KaTnyopla mou Se0UEUTNKE VA XPNOLLLOTIOLNOEL
QVOKUKAWUEVO TAQOTIKO oTa Soxela yla tn oslpd TuploU kpépag Philadelphia, kaBwg kat otn
ouokevaola yla T Bpetavikn papka Dairylea. H aAlayr otn cuokevaoia yia to Philadelphia 6a
nipaypatonolndel to 2022 Kal anmoteAel HEPOC TNG amdOPAOoNC TNG ETALPELOC VO LELWOEL T XPRON VEWV
TIAQLOTIKWY OTO QNOTUTMWO TWV CUCKEUAOLWY TNE Kal va evBappUveL TNV ULOBETNON KaL TN Xprion

OVOKUKAWUEVOU UALKOU O£ CUOKEUOOLEC KATAVAAWTLKWY TIPOIOVTWV.

Zxetka pe tn Mondeléz International

H Mondeléz International (NASDAQ: MDLZ) &ivel tn duvatotnta 6Toug avBpwmoug va armoAapBAvVouV Ta OVAKG TOUG
pe umeBUVO TPOTIO Ot TtepLlocOTEPEG amd 150 Ywpeg maykoopuiwe. Me kabapd £écoda mepimou 26 Sio. SoAdpla o
2019, odnyei to péNNOV 0T OVAKG PE EUPANUATIKA TTayKOOHLA KoL TOTiKA brands omwg ta pmiokota Oreo, belVita
Kat LU, tic cokoAdateg Cadbury Dairy Milk, Milka kai Toblerone, Tt kapapéAeg Sour Patch Kids kot tig tolkAeg Trident.
H Mondeléz International eivat untepridavo pélog twv detktwy Standard and Poor's 500, NASDAQ 100 kat Dow Jones
Sustainability Index. Mmopeite va emokedpteite TNV  WoTtooeAidba tng Mondeléz  International
www.mondelezinternational.com 1 va akoAouBrjoete Tnv etatpeia oto Twitter oto www.twitter.com/MDLZ.

IXeTIKA e TN Mondeléz International otnv EAAGSa

H Mondeléz International €xel mapoucia apketwv dekaetiwv otnv EAAAdSa kat brands pe totopia dvw twv 100
XPOVWYV, eVW TpowBel pe eubBuvn ayamnuéva npoiovia onwc ookoAdteg Lacta, Yyelag MauvAibn, NauvAidn Meplotég,
kouBeptoupa MauAidn, Kiss, ykodpeta 3BIT, Merenda, tupt kpépa Philadelphia, pniokdéta OREO kat Epyaotrpt
MauAidn, podpnuata cokoAatag Cadbury, toikAeg Trident, Dentyne kat kapapéAleg Halls.
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