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H KPMG emoTtpépel ota Bpavia yia Tn véa oXoAIKR Xpovid Twv TTaidiwv
NG EAENAT

MNa deuTepn cuvexn xpovid Kal e agoppn Tn Aiebvr) Huépa yia tnv EEGAeipn Tou
AvaAeapnTiopou, n KPMG diopydvwaoe dpdon auvelo@opdg e TiThAo «Back to School».

Me Tnv évapgn Tou véou oxoAIkoU €Toug ol epyaldduevol TNg KPMG pe ouykivnTikd Badud
QVTATTOKPIONG -KaI EETTEPVIDVTAG TIG APXIKEG TTOOOTNTEG TTOU €iXav apXIKG ¢nTnOei -
OUYKEVTPWOOV Ta oXOAIKA €idn yia TTaudid atmd 18 unvwyv £wg 7 ETWV TTOU EKTTAIBEUOVTAI GTA
TuAMaTa TTpWIKNG TTapépBaong Tng EAEMAIN otnv ABriva kai T @socalovikn.

O1 ekrpéowTrol NG eTaipiag KPMG trpayuartoTroincav €TioKeWn oTa THAKOTA TTPWIKMNG
TapéuBaong Tng EAEMATI. Ztnv ABriva n TTapddoon Twv OXOAIKWY €10WV Kal TTaIOIKWY
BiBAiwv éyive amd tn Mevikr) AicuBuvTpia kai Chief Operating Officer Tng etaipegiag, Zidva
Kupidkou kai Tn CSR and Marketing Coordinator Karepiva NMoupvapotroUAou, v aTn
©cocalovikn n mapadoon £yive atrd Tov avattAnpwTh Mevikd Aieubuvtr, AnuATen HAIGdN kai
TN ouvepyaTida Pain NMpouoaAn.

H AiguBuvon kai o1 Emiotnuovikoi Zuvepyateg Tng EAETATN uttodéXTNKAV TOUG EKTTPOCWTTOUG
™G KPMG kai Toug evaynoav oTIg EYKATAOTATEIG, OTTOU GUVAVTABNKAV JE Ta TTaIdIA KOl TOUG
VEOUG TWV TUNPATWY, Ol 0TToiol PE Xapd TTapéAaBay Ta dwpa eKPPAlovTag TIG BEpUES
EUXAPIOTIEG TOUG.

H dpdon 1ng KPMG trpayuaToTroifenke oTo TTAQiCIO TOU TETAPTOU OTOXOU BIWCIKUNG avaTITUgNng
Twv Hvwpévwy EBvwv oXeTIKA pe TN S1a0@AANICN TTOIOTIKAG EKTTAIOEUONG KOI O€ OUVETTEIQ TWV
EVEPYEIWV TTOU TTPAYHOTOTIOIEI N €TAIPEIR DIEBVWIG VIO TNV KATATTOAEUNGT TOU TTaIOIKOU
avaA@apnTIoPoU OTTWG TTpayuaToTrolouvTal atmd 1o KPMG's Family for Literacy (KFFL).

dwrto Aedavtag: Metd Tn Tapadoaon Twv axoAIKWwv ol ekTTpdowTrol Tng KPMG Zidva Kupidkou
levikA AleuBuvTpia kai COO kai Karepiva Moupvapotrodhou CSR and Marketing Coordinator,
¢maiav pe Ta Taidid Tou TUAPATOG TTPWIKUNG eKTTaideuang otnv ABriva. ApioTepd SlakpiveTal n
levikn Mpappatéag TG EAENATN, Xpiotiva MapoUyka — Katooupiodn.
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AICA AOTIA TIA THN KPMG

H KPMG atroteAei To TTayKOOHIO OIKTUO aVvECAPTNTWY ETAIPEIWV TIAPOXNAG ETTAYYEAUOTIKWY UTTNPECIWV-
peAwv aguvoedepévwy pe TN KPMG International, evog EABeTiKOU ZuveTtaipiopoU. O eTaipeieg- HEAN TNG
KPMG trapéxouv €AEYKTIKEG, POPOAOYIKEG Kal TUUBOUAEUTIKEG UTTNPETies. Aeitoupyouue o€ 152 xwpeg
ME TTPpoowTTIKG TrepiTTou 189 000 aTtéuwy Traykoopiwg. Kabe etaipeia KPMG atroteAei pia vopikd
EexwploTn ovtoTNTa. XN XWpPa pag, n KPMG trapéxel, Ta TeAeuTaia 45 kal TTAéov Xpovia, OAOKANPWHEVES
EAEYKTIKEG, OUMBOUAEUTIKEG, AOYIOTIKEG, POPOAOYIKEG UTTNPETIEG O EAANVIKEG Kal DIEBVEIG eTaIpEiEg TTOU
dpacTnplotroiodvTal oTnv EAAGSa Kal To e§wTEPIKO. MNa TTEPIOCOTEPEG TTANPOPOPIES: www.Kpmg.com/gr

Znugiwon yia 10 FUVTAKTN: [N1a TEPICTOTEPES TTANPOPOPIEG UTTOPEITE VA ETTIKOIVWVACETE HE TNV KA.
ABavacia Kupiton, Marketing & Communication Officer tTng KPMG, tnA. 210 60 62 113,
akiritsi@kpmg.qgr
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