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«Tpe€ape Mali» otov AuBevtiko Mapabwvio tng ABRvag
To ®uoiko MetaAAiko Nepo AYPA otnpiée kat pETog tn HeyaAutepn OPoUIKN
dlopyavwon TG Xwpag we To EMCNUO VEPO TNG

ABrva, 16 NospBpiou 2016 - Ta 19" cuvexn xpovid, T0 Pucikd MetaAAiko Nepd AYPA, Bpgbnke
oT0 TAsUPO Twv 50.000 dpoptwy Tou aywviotnkav otov 34° AuBsvtiko Mapabwvio tng Adnvag,
HOIPAOTNKE TOV €vBOUGCIACHO TOUG KAl OTAPIEE TNV TPOOoTABEld TOUG, TAPEXOVIAG OWOTN
evuddTWoN Kal EPPUXWon yid va oOAOKANPWOoOUY TNV TPOCTADELd TOUG.

TN @sTv Olopyavwon Tou cnusiwos psKép OUPHETOXWY am’ OAo Tov KOopo, To Duolko
MetaAAikd Nepd AYPA cuppsmlxs mo svspya : ‘ = i
amo Kabe aAAn xpovid. MNa npootn (popa PETOC,
avapeoda otoug XIAladeg HIKpoUg Kat usya)\oug
6popslg Tou Mapabwviou, Bpidnke yla npwtn
Xpovid n AVRA Running Team. Me to pnvuua
«Tpéxouue  Madi» Kat ™ OUpPETOXN
meplocotepwy amo 400 gpyalopevwy Kal @iAwy
g Coca-Cola Tpia ‘Ewidov, n AVRA Running
Team aywviotnke ota 5xAp., 10xAY. Kat otnv
lOTOPIKNA Oladpopn Twv 42xXAu.

Jta onpeia ave@odlacpoU Katd tn OldpKeld OAwvV Twv
OladpopwWV TPOCYEPOTAY N EMETEIAKN CUCKEUAGIA Tou
®uolkou MetaAAikou Nepou AYPA mou dnuoupynenke
- el0IKa yla tov 34° Mapabwvio TTPOKEIUEVOU va TIUACEL TNV
moAUXpovn ocuvepyacia tou pe tov ZEFAZ. H pymavta twv
KpouoTwy tou Ducikol MetaAAikoU Nepou AYPA édwoe to
pubpud kat n ayida Opocld¢ TO AMAPAITNTO KUMA
avalwoyovnong mou xpetalovrav OAol ol OPOHEIC, EVW N
| opada spyixwong Hi5 yépios kat @Etog toug abAnTeG pe
BeTikn evépyela, evBappUVOVTIAG TOUG vd GUVEXioouv tnv
ONUAvTIKNA TOUG TPOoTAdELd.

Iexwploth otyun anotéAeoe n BpdBeuon OAwv Twv OpPOoUEwY
NG AVRA Running Team amd tn Xpuon OAupmiovikn Avva
Kopakakn, n omoia Bpébnke oto mAeupd Ttng opdadag! Xto
TEPIMTEPO TOU AYPA 0TO XWPLO TWV XOPNYWY, OAOL Ol OPOHEIg
NG opadag pEtpnoav ta emimeda evuddtwong TOug Kal
Qwtoypaendnkav wg pla peyaAn mapéa. Ma tn cuppeToxn
NG otn HeYAaAn abAntikn diopydvwon, n Avva Kopakdkn,
onAwoe: «Kdbe xpovo, o Mapabwviog tng ABnvag pag Bupilet
ot Pe BEAnon kal gmipovn UmopoUue va Eemepdooups KABs
eprto'dlo va tpéfouue kabe 6ladpour7, 000 600K0/'\n Ki av
gival. Eival yeydAn xapd yia péva mou ocupueteixa otnv AVRA
Running Team tou Q@uoikoU MetaAAikou Nepou AYPA mou otnpilsl oraespa o0l% aG)\nnouo Kai
UeydAn tun va BpaBevow Toug abAnTEC mou onuepa £0woav ToV KAAUTEPO £auTO TOUG Kal
METUXAV TO OTOXO TOUG».
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To duotkd MetaAAtkd Nepd AYPA, moto otn ésopsucn TOU Yyld TNV TPOoTacia Tou nsptBa?\)\ovrog,
unmootnpi€e ywa 11" ouvsxn XpOVId TO TPOYPAUHUA aVAKUKAWONG TWV OUCKEUACLWY TTOU
Xpnotgomolndnkav Katd tn OldpKela tou Mapabwviou tg ABnAvag, to omoio femépace Kabe
mpoodoKia. Katd tn @etv) dlopydvwon, Katdagepav va cUAAExBoUv Kal va avakukAwBouv 5
TOvol TAQOTIKG, 1,9 TOvoug @IAY Kal 2,3 TOVOUG XAPTOVI, HE TN ONPAvtikn oupBoAn 102
ebelovtwv!

Edw kat 19 xpovia 1o Puciko MetaAAiko Nepd AYPA, otnpilel Suvapikda tov AuBevtiko Mapabwvio
™G ABnvag, tn peyaAltepn abAnTikn dlopydavwaon otn Xxwpd pag, cUuBoAo Tng mpoomdbelag Kat
NG empoving. Npodopata paiiota £AaBe debvn OLAKPLON yld TNV gvepyomoinon otov Mapabwvio
Tou 2015, amoomnwvrtag to BpaBeio “Best Marketing Initiative” otov kataflwpévo Beopd Global
Bottled Water Awards otnv MNpdya. XtaBepdg umootnplktng twv dpdoswyv guefiag Kal KaAng
QUOIKNG Kataotaong, To Puoikd MetaAAiko Nepd AYPA kat n AVRA Running Team ta&tdevouy avda
v EAAGOa, umootnpilovtag evepyd TIG ONUAVTIKOTEPEG OPOHIKEG OLOPYAVWOELG TNG XwpPAg Kdal
Oladidovtag 1o AVUHA TNG 0woTAG evUdATWOoNG.
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IXETIKA PE TO DUGIKO MeTAAAIKO Nepd AYPA

Me otaBepn mapoucia 0w kat 27 xpovia, to Pucikd MetaAAikd Nepo AYPA. Mpoidv tng Coca - Cola Tpia ‘Eyidoy,
ep@laAwvetal amd to 1989 otnv meploxn tou Atylou Axdiag, kdtw amd ouvBnkeg auotnpwv eAéyxwv. H dplotn
molotNTa tou Slac@aliletal pEcw TNG MARPOUG KaBeTomoinong Tng mapaywytkng dtadikactag Kat tng maotomoinong Twy
E£YKATAOTACEWY amod tov aveEaptnto @opéa Lloyd’s. AwatiBetal o€ yudAwvn @udAn tou 1lt, PET twv 500ml, 1lt kau 1,51t
Kabwg Kal oe moAucuokeudoieg (6x1,5lt kat 12x500ml). To 2005 to Gucikd MetaAikd Nepd AYPA Advoapes 1o AYPA
Bloom, to Mpwto ®ucikd MetaAAikd Nepd mou ameubuvetal o maldid Kat Slatifetal o mMEVTE OLAPAVEG XPWHATIOTES
ouokeuaoieg tTwv 330 ml kat moAucuckeuacia (6x330ml), To 2006, Advoape emiong to uoikd MetaAAikd Nepo AYPA
Active Cap o€ €pYOVOHIKO UTMOUKAAL Twv 750ml mou e@appolel TéEAel oTo XEPL Kal €UXPNOTO KAMAKL yld €UKOAN
HETAMOPA Kal EAEYXOUEVN KatavaAwon. Me mpooavatoAlopd tnv Kaivotopia Kat tnv dewpopo avamtuén to Ducikd
MeTaAAIkO Nepd AYPA umootnpilel pe 6pAacelg tO60 TV Kowvwvia 660 Kal To mepiBAAiov.

Mdabete meplocoTEpa oto www.avrawater.gr, www.facebook.com/avrawater.gr kat www.youtube.com/avrawater

IxeTIKa pe tTnv Coca-Cola Tpia ‘EwiAov

Me mapaywytkn Kat emopikn 6pactnplotnta otny eAANVIKN ayopd 0w Kat 47 xpovia, n Coca-Cola Tpia ‘Ewihov, péAog
tou Opidou Coca-Cola HBC, amoteAel tn peyaAutepn etatpia pn aAkooAoUxwv motwy otnv EAAGSa. Méow evog OiktUou
£YKATAOTACEWY o€ OAn tnv EAAGSa mou meplAapBavel 25 ypappég mapaywyng Kat Hovadeg Olavoung, mapdayel Kat
eumopeleTal Tooo ta mpoiovta tng The Coca-Cola Company (Coca-Cola, Fanta, Sprite, Powerade, Nestea, illyissimo kat
Ta mixers Schweppes), 6060 Kal ta mPOIOvTa mou €xel avantugel wg etalpeia (Amita, Frulite, kat 1o Quoiko MeTaAAIko
Nepo AYPA), evw emiong Otavépel ta snacks TSAKIRIS, ta evepyelakd motd Monster kat tov kagé Lavazza. H Coca-Cola
Tpia ‘EWAov TPoo@EPeL €MioNG €va OAOKANPWHEVO XAPTOPUAAKLIO AAKOOAOUXwWY TOTWY, Tou TepAauBavel mpolovta
Twv oikwv Edrington, Iowdwpou ApBavitou, Brown-Forman kat Gruppo Campari.

Mdabete meplocotepa oto www.coca-colahellenic.gr kat oto Facebook: www.facebook.com/CocaCola3E
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