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ABrva, 24 NospBpiou 2014

Zuvepyaoia tou Navteiov Maveniotnpiov kot tou PRAKSIS Business Coaching
Center pe tnv untootnpién tng Mondelez Hellas

MLa oNUAVTIKN Kal KOLWVOTOHOG cuvepyaoia avapeoa oto Business Coaching Center
¢ MKO PRAKSIS kat to Epyaotriplo Aladnuong kat Anpooiwv Ix€oewv Tou
MNavteiou MNavemotnuiov, Tunua Entkowwviag, Méowv kat MoAttiopol Eekivnoe pe
npwtoBoudia kat umoothplEn otehexwv tn¢ Mondelez Hellas. Qopeic amo
SL0hOPETIKOUG TOWPEIG EVWVOUV TIG SUVAHELS TOUG OE [LOL CUVEPYOOLO TTOU TIPOAyEL
TN yvwon, tThv aAAnAgyyun Kal Thv otrnplén sumabwv opddwy.

Mo cuyKeKPLUEVQ, OL TPLTOETELS dpottnTEG Tou MNavtelou Mavemiotnpiov Ba £xouv tnv
guKkalpla va epyaoToUV o€ TPAYHUATIKEG CUVONRKEG epyaciag Kal va cupBaiAouy otnv
npowBnon kat tpoPfoAn tou Business Coaching Center tng MKO PRAKSIS aAAd kot
OTNV MPOoWBNOCN TWV ETIXEPNUATIKWY 6ewV Twv wdelovupevwy tou BCC mou €xouv
nén &ekwnosl va uvAomoloUVIaL HE TNV OAOKANPWON TOU TPWTOU KUKAOU
urnootnplEng. OL dottnTtég Ba avamtuéouv £va OAOKANPWHEVO TTAAVO ETLKOLVWVIOG,
npoBoAn¢ Kol MpowBnong oe ocuvepyacia pe Toug umevBuvoug Tou BCC Kkal Twv
VEWV ETUXEPNUATIWY, Xpnolpomolwvtog Yndlokd kal Tmapadoolakd péoa.
YnievBuvol yla v kabodnynon twv dportntwv Ba eivat n Mmnéttu Toakapéotou,
Ph.D Emik. KaBnyntpla kat AteuBuvtpla tou Epyaotnpiou Aladrpong kot Anpooiwv
Yxéoswv Kat n Ntwava Mmipuna, Marketing Manager, Gum& Candy, Greece/ltaly,
¢ Mondeléz International, mou &16aokel eBeAovVTIKA OTO €pyaOTHPLO Ta TEAsUTAl
3 xpovla.

H nmpwtoBoulia autr eival peyaAng onuaociag yla tnv eUnédwaon TwV YVWOEWY TV
doltNTWV UECW TNG CUMMETOXNG TOUG O VEEC OLOOPAOTIKEG eumelpieg, KabBwg
epodlalouv TOUG VEOUC OXL MOVO He amapaitnteg 6e€lotnTe¢ wote va
QVTATTOKPLOOUV OTLC OMALTHOELS TOU €PYACLAKOU TEPLBAAAOVTOG, aAAA KoL ylo TV
avantuén Tou aloBnuatog mpoodopdg MPOC TO KOWWVIKO oUVoAo. H mapamdavw
eVEpYELla amoTeAel évav AploTo ocuvduaoUO HABNONG KAl KOWWVIKAG Tipoodopag
and VEOUG avBpWIOUC TPOG EUAAWTEG KOLWVWVIKA OUASEC KOL CUYKEKPLUEVA TWV
woehovpevwy tou PRAKSIS BCC.
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Alya Aoyia yia tnv PRAKSIS kot to PRAKSIS BCC

H PRAKSIS (Mpoypappota Avanmtuéng, Kowwvikic Itnpng kot latplkig
Juvepyaoiog) eival pla aveéaptntn Mn KuBepvntikny Opydvwon, Tou €XEL oav KUPLO
oToxo TN dnuloupyia, edbappoyn Kol UAOTIOLNGCN TIPOYPAUUATWY OVOPWTIILOTLKAG KOl
LOTPLKAC dpdonc.

To PRAKSIS Business Coaching Center sival pia véa dpaon tng PRAKSIS, pue okomo
TNV UTOOTAPLEN OVEPYWV OO KOWVWVIKA gUTaBeic opddeg Kal TNV 0pwyn AUTWV
HECO amO TNV EMAVEVIAENR TOUC OTNV ayopd €pydoiog — HE «OXnUa» Tnv
ouToamaoYoAnon péoa amod tn dnploupyla HKpwv emxelprioewyv. To PRAKSIS BCC
TOPEXEL TNV KATAAANAN ekmaidevon kol mMpostolpacioa wote o umoPndlog va
UMOPECEL VA TIOPOUCLACEL £VOL APTLO ETIXELPNUATIKO oOXE€Sl0 pe TO omoio Ba
e€aopalioel pe Tov KAAUTEPO SUVATO TPOTIO TNV BLWOLUOTNTA TNG ETILXEIPNONC TOU.

H otrp&n ouveyiletal Kal KaTd To TPWTO Stdotnua tng Asltoupylag Tng emelpnong
TOUG amo EUMelpouc pEvTopec. H xpnuatodotnon tou PRAKSIS BCC yivetal amnd to JP
Morgan Chase Foundation kat tnv Apepikavikn MpeoPeia.

Alyo AoyLa yia to Epyaotiplo Atadnuionc Kot AnpUooiwy SXEoEwWV

To Epyaotrplo Aladniuwong kat Anpoociwv Ixéoewv 1&pubnke to 1993 apyLKA HE TV
urnootnplen tng EAEE kol OTn GUVEXELD LE OTPOTNYLKEC OUVEPYAOLEG HE midavn
OTEAEXN TNG ayopag Kal kopudaleg stalple¢ oToug KAASOUC TNG ETIKOWVWVIAC, TOU
HOPKETIVYK, TNG €peuvag, tN¢ WUYndlokng emkowvwviag koL tng startup
ETIXELPNUATIKOTNTOG. To 2000 peteteAiooetol os KatevBuvon Imoudwv Eldikeuong
LE QVOVEWHEVO TIpOypappa omoudwv, Sivovtag £udaon otnv eAANVIKA KoL TLG
O1eBveic ayopEg, OTIC oUVEPYAOLEC PUE OTOXO TNV EVOWHATWON TIPAYUATIKWY case
studies, TpooopoOlWOEL;, KOl KUuplwg epyacia pe briefs yia udlotapeva
ETUKOWVWVLOKA £pya, 1 avalapBavovtag SIKEG Tou MPwToBoulisg, péoa amo ta
el8ka Ospatikd epyaotrpla tou, oto Marketing/ Mobile Marketing, otic Wnduakeg
Edapuoyég, Games & Apps, otn Alapnuiotikn Emkowvwvia kot Ztpatnywkn Digital&
Mobile, oto Startup Lab, otnv Epsuva Ayopdg, otn Media/ Social Media Ztpatnyikn,
otn AnUloupylk Ztpotnylkn Kot Kewpevoypadia, oto Event Management &
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Fundraising, otn Ztpatnytkn Emkowvwviog kot Anpooiwv Xxéoewv ( Storytelling), otn
Awaxeiplon Kploewv ota Méoa katl ota Social Media (Simulations), otnv Avamtuén
Hyetikwy lkavoTtAtwy Kat Zuvalodnuatikng Nonpuoolvng.

Alya Aoyla yia th Mondelézlnternational

H etalpeia Mondeléz International sival n duvaplki moapoucio otV MOYKOCULA
ayopa snacking kal Baciletal otnv kAnpovopld twv brands mou Slokivel og kABe
xwpa. Ta mpoiovia tnG SlatnpouV oNUAVIIKA HEPLSLO ayopag o€ TTOANEG KATnyopLEC,
OTWC OTO UMLOKOTA, OOKOAATEC, KAPOUEAEG, TOLKAEG, KaPE evw €XeL eTrola £é00da
nepimou 35 61¢. 60A. Kal dpaoTNPLOTNTEC Ot TEPLOOOTEPEG amd 165 ywpes. H
Mondeléz International (Kraft Foods maAatdtepa) €xel mapoucia otnv EAAGSa amod
10 1988 Kot powBel pe evBLVN ayamnuéva mpoidvto OnMwc cokoAdteg Lacta, Yyeiag
NMavAidn, NoauAidn Teplotég, kouPeptovpa MoawuAidn, Kiss, ykodpeta 3BIT,
Merenda, cokoAatdkia Gioconda, tupt kpéua Philadelphia, paylovéla kat kétoarm
Kraft, pumiokdéta OREO kot Epyaoctript MauAidn, alpupd snacks Fonzies, kadeg
diAtpou JACOBS, JACOBS Espresso, Maxwell House, podrpata TASSIMO, podnua
ookoAdtag Lacta kot Cadbury, toikAeg Trident, Dentyne, kapauélec Halls kot
towAodouoka Bubbaloo. H etalpsia amaoxoAel mepimou 500 epyaldpevous Kol
Slatnpet mapaywylkn povada otnv ABrva kot ypadeio os ABriva kot OscoaAovikn.



