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H Mondelez Hellas ocuveyi{el Tov é0eAOVTIONO KAl TRV UTTOCTHPIEN TTPOG
avepwITOUG TTOU £XOUV aVAYKN

Tuppetéxoupe oto 2° Mikvik otov Ad@o Tng Kavrlag pe Toug Didoug Tng Mépiuvag

H Mondelez Hellas kat oL eBehovtég epyalopevol tTng statpiog, ouveyilovtag Tig SPACELS TOUC UTEP
Twv avBpwnwv mou Bpiokovtal o avaykn, cupunpattouy pe toug Oidoug tng MEépLuvoag kat
CUMMETEXOUV 0TO 2° TUKVIK TTou opyavwveTat otnv Kavtla tnv Kuplakr 6 Artpikiou.

Ta mpoiovrta, ol AvBpwrot Kal oL eBelovteg tng Mondelez Ba eivat apdvteg autr tnv Kuplakn otn
ylopth mou Ba yivel otov Addo tne Kavtlag, yla tnv umooTtipLen Twv okomwy tou UAOyou Qidwv
™¢ Mépiuvac.

Oa undapyouv poidvta Tn¢ etatplag omwe TASSIMO, Merenda, OREO, Bubbaloo, k.a., evw ot
£0ehovtég pag Ba BonBouv otig TOAAEC Kal SlackeSaoTikEC Spaaoelg omwe TofoBoAla, KaTaokeun
Kat Stakdéounon Aaundadwy, nacia, matatodpopieg KA. EmumA£ov, 0ot oL epyalOUevoL TNG
etalplog Oa mpoodépouv matyvidia kat BLBALa yia T avaykeg tou pmolap Twv QAwv tng
MépLuvag.
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To é60da. amo to Ik Nix Oa droteBodv otny «Mépyuvay (aotiki un KepOOCKOTIKY ETOIPELO UE OKOTO
T PPOVTION TOLOLDV KOl OIKOYEVELDV TOD AVIIUETWTILOVY io, ofop appwartia, amwielo 1 avoro).
H Mépwuva ovvepyaletor ue ta Houdiatpixe Noooxoueio kor Moisotipio the AOnvag kai 0Aeg ot
vrnpeoies s Mépyuvog mopéyovrar dwpeav.



