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AnoAoyiopog EKE INTERAMERICAN:
HETAEU TOV kopuPainv oTrnv EAAGda, pe BeATioon enido0ocewv

H a&loAdynon Tou oguvoAou Twv ekdIdopeVwY oTnv EAAGGa AnoAoyiopwv ETaipikng
Kolvwviknc EuBUvng anod Tnv €peuvnTIKn €NIOTNUOVIKA opada Tou lMavenioTnuiou
Alyaiou (Epyaomipio Enixeipnoiakng MepiBaAlovTikng MoAITIKNG kal Alaxeipiong),
JE €TOoC avagopdag 1o 2012, avedei&e Tov AnoAoyiouo TG INTERAMERICAN otnv 3n
B€on TnC kaTtartaéng, MeTA anod avaAuon Pe Baon TIC odnyiec Global Reporting
Initiative (GRI) G3.1. O1 0dnyieg anapTiovTal ano 126 deikTeG-OTOIXEId.

H INTERAMERICAN poipdaotnke To 30 BpaBeio pe Tov OTE kair Tov ‘OpiAo
MuTiAnvaiou (BaBuoAoyia 50-55%), evw To 20 BpaBeio aneéonacav Ta EAANvika
MNeTpéAaia kal n EBvikn Tpanela (56-59%), pe Tig eTaipeiec TITAN kar Coca Cola
Hellenic va katakTtoUv To 10 Bpaeio (60+%). H peBodoAoyia a&lioAdynong Twv
AnoAoyiopwv EKE Bacgiletal otn digpelivnon TNG KAAUWNG TwV BEPEAIWdWY apXwV
KaTtapTionG HN  OIKOVOMIK®WV  €kBeoswv, €I0IkOTEpA oTa {NTANATA  TNC
oualaoTikoTNTag (materiality) kai a&onioriac (credibility) Twv nAnpogopinv,
Kabwg Kal TNG oxXEong kal aAAnAenidpaonc pe Ta evolapepopeva pepn (stakeholder
identification and engagement). And Tov Babuo evowpdTWONG TWV APXWV OTNV
KaTtapTion TwV AnoAoylodwv npoadiopileTal €vag oUVTEAECTNAC BapuTnTag, ME TOV
ornoio oTaBuifovTal ol NANPOPOPIEC ENiIdOCONC NOU NAPEXOUV Ol ETAIPEIEC.

‘'Onw¢ TOVIoE KaTtd Tnv napouciaon Tou AnoAoyiopoU Tng INTERAMERICAN o
rMavvng PouvTtog, AleuBuvTtng Anpocinv XIxeocewv & EKE, n ékBeon unsuBuvoTnTag
anoTeAei PoxAO avanpoodloplopyoU TNG €Talpeiag péoa and Tn dlauoppwon
oTPATNYIKAG, avaAnyn OJecOopeUOswWV Kdl OIaXEIPIOTIKEG MNPAKTIKEC OE MNEVTE
KOMBIKOUC TOMEIC: TNG OIKoVodiag kal diakuBEpvnong, TwV NEAATWV Kal TN ayopdg,
TV gpyalopevwy, TNG Kolvwviag kal Tou nepiBaAilovtog. Kata To €10 avagopdag
Tou AnoAoyiopoU, n INTERAMERICAN evioxuoe MeEpaAITEPW TNV EVOWHATWON TNG
EKE oTnv €Taipikn oTpaTtnyikn kal Tnv apxn TnG ouoiacTikOTNTag TnG €kBeong. TMa
TNV €Taipikn 6€on uneuBuvoTnTag, o NMwpyog KwTtoalog, AlcuBUvwv ZUPBOUAOG
Tng INTERAMERICAN, emonuaivel: «H INTERAMERICAN ekTiud ¢ UHEIovoC
onuaociac Tn OUMUETOXN TNG OTO OECUEUTIKO OUUPWVO TwV APXWV TNG AEIPOpouU
Ao@dAiong, To ornoio ouvAIaUOPPWOE KAl oUVUNEypawe kard 1o 2012 wc UEAOG Tou
United Nations Environment Programme Finance Initiative. Yno TIC OnNUEPIVEG
OUVONKEC TNG OIKOVOUIKNG KAl KOIVWVIKNAC KPpIong, n OUMUUOpPwon TnG ETaipsiag
oTPATNYIKA KAl ASITOUPYIKA OTIC £V AOyw ApxeC Tn Bwpakilel uakpornpobeoua ooov
apopa orn diakuBepvnon kai ouveTtn dlaxeipion TwV KIvOUVWVY, vV napdAAnAa 1n
OTPEQPEI BETIKA MPOC TIC MPOKANTEIC TNG BEATIWONC TNC anddoonc Twv Epyaciwv Kai
TNG KaIivoTouiac».

Ta anoTteAéopaTta benchmarking avakoivw@nkav kar Ta BpaBeia €mdobnkav ano
TOoV NpwTO Npoedpo Tou MavenioTnuiou Alyaiou, odoOTIMO KABNynTR M. Zo@oUAn,
KaTa Tn didpkeia Twv gpyaciov GRI G4 Launch Event Greece oTig 19 AekeuBpiou
oToVv ouvedplakd xwpo TnGg TUV Austria Hellas, pe Tnv unootnpi&n Tou EAANVIkoU
AikTUO0U Yia Tnv EKE kal Tou SupBouliou Tou ZEB yia Tn Biwoiyn AvanTtuén.
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