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AEATIO TYINOY

ArGOODaki:
Nopradel 10 xpovia oTnv aykaAia pag,

anoTeAwvTag 1o o {e0TO dWPO TWV XPICTOUYEVVWV!

To ArGOODaki Tng Goody’s yiopTalel GeToC 10 XPOVIA EUNPAKTNG NPOCPOPAG OTa
naidia o€ avaykn. To ayannuévo ArGOODaki anoteAei 1o mio (eoTd0 Owpo aydanng yia Ta
XploTouyevva, kabwg divel xapd o€ OAoug pag, pHoipalovrag naparAnAa XIANIAdeC xaoyeAa o€ HIkpa
naidia nou pag xpeiadovral. To npdypappa ArGOODaki anoTeAwvTag Tov NALOV avayvwpioPEVO
KOIVWVIKO BeopO, Oivel PETOC TO NAPAdElyUa TnG Evwong kal TG OUCIacTIKAG NPoo@opac oTd

anopa naidid, GUVEICPEPOVTAG TNV KaAuyn TnG BAcikng Toug avaykng, TG TPOPNG,.

O Zakng PouPBdag, CUUMETEXEI evepyd Kal 0T QETIVI) KAWMNAVIA NPpWTAYWVIOTMOVTAC Kal
OeixvovTag TNV EUNPAKTN ayann Tou oTa naidid nou gival o avaykn. Fa TpiTn ouvexouevn xpovid
0 NPEOPEUTNC Kal EUNPAKTOC CUUKAXOG TOU KOIVWVIKOU npoypdaupatoc ArGOODaki divel To napov,
anoTEAWVTAC (PETOC £vav ano Toug BAciKoUC EPMVEUCTEC Tou okond Tou ArGOODaki To onoio

deopeveTal yia évav akoua nio Peyaio pyo.

To ArGOODaki avranokpivopevo oTn JeyaAn avaykn yia To Mo onuavTiko ayabd, tnv
TPO®N, EVWVEl TIC OUVAMEIC TOU ME Ta MeyaAuTepa eAAnvika brands Tpogigwv, yia Tnv
npaypaTonoinon HIac akoun EEXwpPIoTNG EKOTPATEIAC aydanng, yia €vav 1pd okono: ThV KaAuywn
avaykov oiTiong 1.000 anopwv naidiov, Kabe pépa, yia 1 oAokAnpo xpovo. Ta npoiovra
AEATA, MINAPMIMA ZTAGHZ ka1 XPYZH ZYMH esvovovTal yia va napeXouv Ta avaykaia €ion
Tpogipwv oTa dnopa naidid Twv: «Maidika Xwpia SOS EAAGdoc» kal «O1 ®dilAol Tou
MNaidioU>, nou anoTtedolv WEAN TG Evwong «Madi yia To Maidi», «To XapoyeAo Tou Maidiou»
kar To «Xar{nkupiakeio ‘Idpupa Maidikng MpooTaciag», cupBallovTac kabopioTika oTn
BeATiwan Tng noioTnTag {WNg TOUC.

'Ewg TIg 7 Iavouapiou, To ArGOODaki enioTpepel pe TN vE€a Tou napéa oTa €0TiATOPIA
Goody’s nepipevovTac va Bpel kal PETOC XINAOEC ayKaAIEC yIa va YNOPECEI va KAVEl NPAgn To okono
Tou. Mg kaBe napayyeAia oac, SIAAEETE £va anod Ta €idn TG oUAOYAC Kal KAVTE TO NI NPWTOTUMO

dWPO OTOUG PINOUC, OTNV OIKOYEVEID 0AC Il OTOV €aUTO 0aC. Me kaBe yeUua ArGOODaki kal pe



AGooDaki

KGBe ayopd npoidvtwv anod Tnv AEATA, Tov MMAPMMA 3TAGH «kai Tn XPYZH ZYMH,

npaydaTonolgiTal Jia EUnPakTn Kivnan ayanng nou cUPBAAEl o€ évav PeyAlo kal 1IEpO akono.

Aéka Xpovia Topa Xapioape xapoyeAa og XIAIAdeG naidia xapn o€ eodag!

‘'OAo1 padi HNopoUHE va KaTapPEPOUNE NeEPICoOTEPa!l

T1 eivar To ArGOODaki:

To koivwvikd npoypappa ArGOODaki Tng Goody's, anoTelei évav kaTa&lwpévo BeTUO KOIVWVIKNG Mpoopopdc,

evaVovTag XINAdec ‘EMNVEG oe pia ekoTpaTeia Npoo@opdg Kal €UnpakTng aydnng yia Ta naidid os avaykn. Ta

anoTeAEOPATA TOU NPOYPAUMATOG €ival eVTUN®AOIakd, KaBmeG ASITOUPYWOVTAG PE CUVENEIA KAl OUVEXEIA anod To 2002, éxel

OuYKevTpwoel 3.650.000 supw, €xel ulonoinoel 11 oAokAnpwiéva €pya o cuvepyaaia We emAsypeva 1IOpUPATA EVR) EXEI

unoaTnpigel nepioaoTepa and 2200 naidid og avaykn Kai TIG OIKOYEVEIEG TOUG.

lNa 1o afloonueinTo £pyo TnG, n Goody’s kaTtéxel TNV 1n B£0n o€ OAOUG TOUG DEIKTEG avayvwpICIHOTNTAC OTO BAPOHETPO

avayvwpIioioTnTag & Zupnepipopdc ASBI and To 2006 péxp! kal To 2011

Ta TeAeutaia 10 xpovia To Goody’'s ArGOODaki £xel a@ooiwbei oTov Okond Tou va dWOEl oucIacTIKn Bordesia ot

XINIGdeg naidia. ZuykekpigEva npaypatonoinénkav Ta €&ng pya:

E€onAiopdg oAokAnpwpévng Movadag EvraTikng Oepaneiac Maidiov oto Maveniotnuiakd Noogokopeio Matpwmv
(2002)

E€onMiopog Tou MoAuaiadnTnpiakol xwpou Bepaneiag Twv AloBnoswy, atnv EAEMNAN OsocahovAikng (2003)
Avéyepon Maidikou Tabuou yia naidid pe NpoBANUATIKO nepIBAAlov, Tou owyaTeiou ol «®dilol Tou Maidiou» aTo
MeTta€oupyeio (2003)

E€onAiopdg Tou Kévrpou Eidikwv ATOPwvV «H Xapd» yia Ta naidid Je coBapoTaTa KIvnTika Kal vonTika npopAnuara
(2004)

Evioxuon Tou EEonAiopoU Tng «ETaipeiac ZnaoTikwv Bopeiou EAAGDOG» We Tnv ayopd €1dikoU OxNAUATOC yia Td
aToda e KIVNTIKEG SUOKOAIgC. (2004)

Anpioupyia Tou kévTpou «To oniTli TNG MEPIUvVac» yia WUXOAOYIKN OTNPIEN Kal gppovTida oc naidid, €pnpoug Kai Tig
OIKOYEVEIEC TOUG, Nou avTideTwnilouv Wia ooPfapn anwAeia (2005)



e Anuioupyia piag opadag MNpdoAnwng & Apdong, os cuvepyaocia pe Tnv ‘Evwon Swuateinv Idpupdtwv «Mad yia To
Maidi», yia Tn didyvwaon, NpOoAnwn Kal unooTnpiEn naidiov oe eniAeydeva 10pUPaTa TNG EANVIKNG NEPIPEPEIAC
(2006)

e Avakaivion 5 Bpepovnniakov oTabumv Tou 1IdpUpaTog «H Maidikn Teyn» o ABrva kai MNeipaia (2007)

e  JUMMETOXN OTNV avéyepon omimioU PiAogeviac naildiov Pe npoPAnuaTikd nepiBaAov, oTo MoaxdTto, o€ Guvepyaaoia
ME To «XapoyeAo Tou Maidiou» (2008)

e EfonMNiopog Teoodpwv povadwv nuepnolac voonAesiag ortnv Oykohoyikry Movada Maidiov «Mapiavva B.
Bapdivoyiavvn — EAnida» (2009)

e  Kataokeur) oxoAgiou kal eE0NMNICHOG TwV XWPwV nou {ouv Ta naidid nou VoonAeUovTal e KAPKIVO Kal OIKOYEVEIEG

TOUG, OTOV MPWTO Zevwva Tou ZUAOGyou «EAnida» (2010)
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