U.S. Business Leaders Urge Strong Policy Action on Climate Change

As the President unveils his budget for the coming year, 33 major U.S. companies, including eBay Inc.,
Nike and Limited Brands signed a “Climate Declaration,” urging federal policymakers to take action on
climate change, asserting that a bold response to the climate challenge is one of the greatest American
economic opportunities of the 21st century.

Signatories of the Climate Declaration are among the country’s best-known consumer brands, including
EMC Corporation, IKEA, Jones Lang LaSalle, L'Oréal, the North Face, the Portland Trail Blazers,
Timberland and Unilever, among others. (A full list of signatories is available at climatedeclaration.us.)
Over the course of an ongoing campaign organized by Ceres and its BICEP (Business for Innovative
Climate & Energy Policy) coalition, other leading businesses, as well as individuals, will be encouraged to
sign the Declaration and join the call to action.

“The signers of the Climate Declaration have a clear message for Washington: Act on climate change.
We are, and it’s good for our businesses,” said Anne Kelly, Director of BICEP. “The cost of inaction is too
high. Policymakers should see climate change policy for what it is: an economic opportunity.”

Together, the Declaration signatories provide approximately 475,000 U.S. jobs and generate a combined
annual revenue of approximately $450 billion. Extreme weather events like Hurricane Sandy have
affected several Climate Declaration signatories and exposed the United States’ economic vulnerability
to climate change.

“From droughts that affect cotton crops to Hurricane Sandy, which caused extensive damage to our
operations, climate affects all aspects of our business,” said Eileen Fisher, CEO of New York-based
apparel firm Eileen Fisher, which suffered severe damage and business interruption during the 2012
storm. “As a socially and environmentally responsible company, we are trying to affect positive change,
but business can't do it alone. We need the support of strong climate legislation.”

The signatories of the Climate Declaration are calling for Congress to address climate change by
promoting clean energy, boosting efficiency and limiting carbon emissions — strategies that these
businesses already employ within their own operations.

“Businesses understand that planning for a successful future takes investment today. One of the most
important things Congress can do to grow our economy and protect our planet is to pass smart climate
change legislation this year. Our workforce, supply chain and consumers are counting on us to lead the
way,” said Anna Walker, Director, Government Affairs and Public Policy at Levi Strauss & Co.

BICEP members have supported several climate-driven policies, including historic automotive fuel
economy standards signed into law in 2012 and the extension of the Production Tax Credit for wind
power. Innovation within the transportation, electric power sectors and IT sectors, among others, will be
essential to meeting the climate challenge.

“eBay Inc. is committed to driving a future for commerce that embraces clean energy innovation and is
ultimately more sustainable,” said Lori Duvall, Global Director, Green at eBay Inc. “Our efforts extend



across our data, employee and distribution center portfolios, our shipping and logistics infrastructure, as
well as the actions of buyers, sellers, and merchants on our platforms. We see our participation in this
coalition as a key element in bringing to life our vision for enabling greener forms of commerce over the
long term.”

The Climate Declaration comes on the heels of the President’s renewed commitment to combat the
threat of climate change and a recent study from Ceres, Calvert Investments and WWF indicating that a
strong majority of Fortune 100 companies have set renewable energy or greenhouse gas reduction
goals. Recent polls conducted by Gallup and Yale University, respectively, indicate that a majority of
Americans believe climate change is happening and that corporations, as well as government officials,
should be doing more to address the issue.

About Ceres

Ceres is an advocate for sustainability leadership. Ceres mobilizes a powerful coalition of investors,
companies and public interest groups to accelerate and expand the adoption of sustainable business
practices and solutions to build a healthy global economy. Ceres also directs the Investor Network on
Climate Risk (INCR), a network of 100 institutional investors with collective assets totaling more than
$11 trillion. For more information, visit www.ceres.org.

BICEP (Business for Innovative Climate & Energy Policy), a project of Ceres, is an advocacy coalition of
businesses committed to working with policy makers to pass meaningful energy and climate legislation
enabling a rapid transition to a low-carbon, 21st century economy — an economy that will create new
jobs and stimulate economic growth while stabilizing our planet’s fragile climate. BICEP is a project of
Ceres. For more information and a list of member companies visit: www.ceres.org/bicep.
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